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Summary 

 
This Deliverable is dedicated to the dissemination of the project at a very large scale 

with a short video explaining the goals of the WHEALBI project.  
 
This short video was realized with images from meetings and conferences recorded 

from the start of the project. To be viewed as widely as possible, this video was released on 
a number of social networks (Facebook, Twitter, LinkedIn…), on the website, on a dedicated 
YouTube Channel and will be described in the newsletter of the project beginning of January 
2018. The video, subtitled in French, will also be shown during the French Salon de 
l’Agriculture in February 2018. 

The video can be found on: https://www.youtube.com/watch?v=fH_6cmtZ7wk  
  

 

https://www.youtube.com/watch?v=fH_6cmtZ7wk


D8.6 

 

 

Material and method 
 

This short movie was realised with pictures and videos recorded during different meetings of 
the WHEALBI project, and particularly during the annual meeting of the WHEALBI project in 
Israel in March 2017.  
 
Most of the videos were directly recorded by Arcadia International, except for some very 
specific insertions (climate change, agricultural practices) that have been extracted from free 
internet sources. 
  
All the people present in this video are researchers, scientists or breeders engaged in the 
WHEALBI project.  
 
The music was chosen on Internet and is royalty-free.  
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Description of the video 

In this video, we first wanted to show the clear objectives of the WHEALBI project and the 
different ways to reach these objectives, with simple and didactic explanations to be easily 
understood by the general public. The second purpose of the video is to promote the 
involvement of the European Union in research and development, and in the particular 
case of the WHEALBI project, concerning the new research targets needed for the future of 
agriculture. 

In the first part of the video, the resources engaged for the success of the WHEALBI project, 
the partners (Figure 1) the length of the project, the coordinator, the consortium, and some 
data on the European production of wheat and barley are presented.  

 
Figure 1 : Partners engaged in the WHEALBI project 

 

The second part of the video is divided in five parts presenting the different axes of research. 

First, the video explains how the different varieties have been chosen for the project and 
which phenotyping traits could be involved in the adaptation to climate change and to 
diseases for low input agriculture. Second, we present the characterization of the varieties at 
the molecular scale. In a third part, the trials (crossing of the best varieties and innovative 
crop management) with the varieties are explained, with their aims and goals. Finally, the 
video identifies all the people who could benefit from the results of the WHEALBI project.  

The format is based on a 3 minutes video which plays the role of a teaser for the entire 
project, to allow everyone to know directly and concisely the objectives of the WHEALBI 
project without going into the details of the project.  
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Dissemination of the video 
 

To reach a very wide audience, the video has been shaped to be short and understandable 
by everyone. It was published on different social networks (Twitter, LinkedIn, Facebook, 
YouTube…) with a short description explaining the WHEALBI project. Each link below 
presents a different WHEALBI page of a social network:   

 YouTube: https://www.youtube.com/watch?v=fH_6cmtZ7wk 
 

 Twitter: https://twitter.com/whealbi 
 

 Facebook: https://www.facebook.com/whealbi/ 
 

 LinkedIn: https://www.linkedin.com/company/whealbi/ 
 

 YouTube WHEALBI Project channel: 
https://www.youtube.com/channel/UCkwqKlC8tgGgB768ZprZtyw  
 

Twitter showed itself the most efficient channel to promote the video and news around the 
project. Indeed, the tweet about the video was seen more than 500 times (Figure 2). Further 
news, and update of the video around March 2018 will continue to be published on Twitter 
to increase the promotion of WHEALBI during the final year of the project.  
 
The video will be presented in the next newsletter of the project, which will sent to about 
2000 stakeholders in January 2018. We expect a high number of views of the video after this 
release.  
 

 
Figure 2 : Tweet to increase the social influence of the project 

 
 

https://www.youtube.com/watch?v=fH_6cmtZ7wk
https://twitter.com/whealbi
https://www.facebook.com/whealbi/
https://www.linkedin.com/company/whealbi/
https://www.youtube.com/channel/UCkwqKlC8tgGgB768ZprZtyw
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To continue 
 

As described above, this video is defined as a “trailer” for the WHEALBI project. To get more 
information about the project, the YouTube WHEALBI channel presents many more detailed 
and focused videos about the project (Figure 3).  
 

 

 
Figure 3 : Screenshot of the WHEALBI channel on YouTube 

 

Conclusion 
 

This video is an excellent way to communicate simply around the WHEALBI project and the 
engagement of Europe in research and development for agriculture.  
 
This introduction to the WHEALBI project is an “open door” to more material related to 
WHEALBI, like other videos on the YouTube channel and on the WHEALBI website where all 
the results are presented.  


